


Website Content 101

First impressions are everything - especially when it comes to your
website. Most customers looking for a gym aren’t driving around
town checking out locations, they’re surfing the web, evaluating your
website as if they were standing inside the gym itself. Your online
presence is vital to your marketing strategy; lets make sure you own
it.

So, what exactly do we mean by website content? Content = text,

images, videos, or other elements that are visible on your site. Good
content can convert leads into customers. Lets get started!



Why a great website is essential:

First and foremost, it helps people find you

When a potential customer searches for a gym on the web, you want to be sure that
your gym pops up on pg. 1 of the results. How is this done? Through Search Engine
Optimization (SEO), the process of affecting the visibility of a website in a search
engine’s results. We'll get into the details of this later.

It helps the right people find you

Having quality, targeted content will not only improve your performance in terms of SEO,
but will more clearly communicate your brand, culture and values to potential customers,
so they can decide more quickly if your organization is for them. Having a clear brand
proposition helps “pre-qualify” leads so that you end up courting only the ones who are
the best fit for your business, and not wasting your time with the ones that aren’t.

It allows you to introduce yourself

Your website is a platform to get your point of view and approach to the gym experience
out there. Showcase your originality and convey what is special about your brand through
your site.

It shows you're legit

Prove to your visitors that you are professional, qualified and engaged with your
customer base. Convey a sense of community and allegiance among your customers
that rallies around your brand and expertise.




CREATING
EFFECTIVE

CONTENT

1. Make it interactive and fluid

Design your site to have some flow so it doesn’t look flat and boring. Slide shows, interesting images,
and videos can enhance this. A clean, well-designed site that is intuitive for people to use makes a
lasting impression before you’'ve even said a word.

2. Be short & sweet

Remember, people will be viewing your site on their phone while waiting in line at the grocery store,

wrangling toddlers and chatting with their friends. Give your important information upfront or you risk
loosing the reader’s interest. Consider your tone of voice when writing and make sure it’s reflective of
your brand (i.e. casual, refined, etc.). Try to infuse what your writing with the personality of your brand.

3. Visuals

A sure fire, and frankly essential, way to give your website pizazz is with pictures. Pick interesting,
dynamic images and place them prominently on the page — or use them to break up text to keep the
eye reading downward. Caption images when appropriate and include valuable information (often
captions are read more then actual copy). Also, tagging your photos with pertinent metadata will
increase your SEO.

4. Ask yourself some questions

If you were in the market for a new gym or were looking for classes, what is the most important
information you would want? Address those potential questions about your gym and make the answers
easily found on your site.

5. People love free stuff

Consider offering a free item or access to exclusive content with an offer to “opt in” - aka give you
their contact information. This helps build a base of interested leads that you can follow up with and,
ultimately, turn into customers.
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continued

6. Let’s be “Friends”

Provide links to connect with you via Facebook, Twitter, and so on. Warning: Only do this if you are
ready to commit to actively managing your social media sites. The benefits of connecting through
social media can be substantial. For more information on social media strategies, click here to

download our free eBook.

7. The value of a good blog

On average, companies that blog receive up to 55% more visitors. The more people check you out,
the more potential members you have! A good blog also improves your SEO ranking because it helps
you get noticed for certain keywords people are searching for. For more information on creating and
maintaining a good blog, please click here to download our free eBook.

8. Keep it real

Though tempting, do not rip off another sites text or ideas. You risk looking unoriginal and unauthentic,
not to mention you run the risk of being penalized for plagiarism. It is also important that you use
reliable, accurate sources and information for your content.

9. Finally, use analytics

Show visitors to your site how they can connect with you through other channels, such as Facebook,
Twitter, and so on. But only do this if you are ready to commit to actively managing your social media
sites on a regular basis. For more information on designing a social media strategy for your gym, click
here to download our free eBook, which covers this topic more in depth.

To wrap it up

Stand out from the crowd with these simple tips. Set yourself apart from the competition and cut
through the noise and more clearly communicate your brand and your offering to your potential
customer base.
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